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VENDOR PROGRAM

I love the Denver VOICE! | feel as though there is a lack of thoughtful and
intelligent news in our area, but | know | can always count on your publication’s
quality. Also, | just love Jerry. | always purchase from him because he is kind and
sincere. — Sarah Stotts, Reader

LARRY BLANTON, VENDOR—

Without the VOICE, I don’t get better. I don’t make my medical
co-pays. Its saving me from a life of pain. Its saving me from a
wheelchair. Its saving me from a life of disability. And it’s saving me
from falling further down, and for me, the VOICE is a step up.

HOW IT WORKS

The Denver VOICE Vendor Program is a critical component of our mission. We empower
homeless individuals by providing employment and a source of income that can help them
work their way out of homelessness. Our vendors are comprised of homeless or extremely

impoverished people who buy the Denver VOICE for $0.25 and sell it to the public for a
suggested $1 donation.
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666 people distributed the

VOICE collectively earning at

least $350,632 in 2010.

TRAINING & PARTNERSHIPS

Last year, the Denver VOICE built on three
years of experience, creating deeper trainings
that provide better outcomes for the homeless
vending the paper. Instead of going broad,

we went deep. We reduced our recruitment
efforts and focused on advanced sales tech-
niques and trainings. The strategy was a huge
success.

In 2009, 989 people worked for the VOICE
distributing over 177,564 papers. In 2010, 666
people distributed more than 175,316 papers.

So paper sales remained nearly the same even
with fewer vendors, meaning on average each
vendor earned more money in 2010 than in

2009. We plan to build on this success in 2011.

Vendors participate in monthly trainings
with the District 6 Police Department
and the Downtown Denver Partnership
(DDP), creating an unprecedented level
of communication between the homeless,
businessmen and the authorities.

“The partnership with the Denver VOICE has been a complete and

huge success. In fact, it’s one of the most positive partnerships

Denver Police has. Never before have the Police and people from the
streets been partnered on equal terms, and for the first time we have

a dialogue, versus an adversarial relationship.”

—-Officer John Adsit, District 6, Denver Police Department

In addition to the police and DDP trainings, vendors
also gained valuable sales education.

« Two 4 week sales and customer service trainings were

offered, where 85 vendors completed at least one of the two

part series.

« Curriculum was a combination of staff-driven and outside

professionals.

« 98% of participating vendors reported the trainings were
successful and were interested in participating in more

trainings.
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Retention in the vendor
program was massively
improved in 2010. The

numbers to the left

NUMBER OF VENDORS 989 NUMBER OF VENDORS 666 demonstrate the difference

NUMBER OF NEW VENDORS 917 NUMBER OF NEW VENDORS 535 in overall vendors as well as

% OF VENDORS RETURNED 8% % OF VENDORS RETURNED 54% the shift in those vendors
% OF NEW VENDORS RETURNED 43% (260) that came back to vend the

paper regularly.

77% of Denver VOICE vendors reported to be optimistic with their
prospects with the VOICE. (We track this to determine perception of the
paper and income potentials, and are able to gauge whether we need to
add programming).
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Housing Statistics

PERMANENT HOUSING
INCOMING VENDORS RETURNING VENDORS

Those vendors that stay with the paper have better housing prospects
and meet basic needs more readily than when they first enter our doors.
Of those living in housing after vending the VOICE, 48% reported using
money from vending to completely pay for their rent or co-pay rent, while
28% reported partial or “sometimes” payment of rent. 91% reported that
they paid for food, sundries and living supplies with money from vending
the VOICE.
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LARRY BLANTON, VENDOR—

To me, it is a product that I buy—to me, sellin’ the VOICE is the
same as if I bought hotdogs and sold the hotdogs on the corner. And
thats what it is. Plain and simply. Its not me beggin’ for money. You
know? Its me selling a product, thats only flaw is that it doesn’t have

Suduko in it.
A QUALITY PRODUCT

The design and content of the Denver VOICE is critical to our mission—ensuring that vendors
have a quality product, something the public will want to continue buying from them. In this
regard, the Denver VOICE continues to excel. We receive accolades for our journalism, design
and layout. We pride ourselves on being one of the best-looking, most professional street papers
in the nation.
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The layout/graphic design has gotten so good over the last
year or so, | enjoy it very much. Nice job also on the print
quality of your paper. Friendly vendors, too.

— Anni Wildung and Andre Brislin
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SPECIAL ISSUES

The Denver VOICE managed to produce four thematic
issues of the paper last year, exploring topics in a more
in-depth way. This was the first year we attempted to put
out a special issue quarterly and it was a great success.

We also produced our first promotional insert, a
Holiday Buyer’s Guide. We plan to continue with
quarterly special editions and intend to run at least two
inserts this year to bring more traffic and attention to
the paper and our vendors.

DISTRIBUTION

We reached a new high in terms of our distribution,
selling 16,500 papers in one month, not including our
subscribers and promotional papers.

AWARDS

The Denver VOICE sent delegates to the International
Network of Street Papers Conference in Melbourne,
Australia and to the North American Street Newspaper
Association conference in Chicago where we were
honored to be named as a finalist in seven categories for
our journalism, design, and for our vendor program.

The VOICE gives me data and stories of people
| don’t find in the Post,online, or TV news. There
is always something that makes me think and
challenges me.

—~Michael Brewer, Boulder
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MANUELA SHAW

VENDOR
WHERE THE MONEY COMES FROM & WHERE IT GOES
The Denver VOICE ensures continued success by seeking funds from several sources. One of the
largest and most important parts of our operating budget comes from people like you. In 2010,
individual donations made up 22% of our operating budget. In 2011, we need that percentage
to grow even more. Grants and foundation dollars are more competitive than ever, and the
organizations that survive make it because of the individuals who care and donate. Please donate

today!

REVENUE: $286,245 EXPENSES: $331,131
FOUNDATIONS: 29% ADMINISTRATIVE: 7%

BUSINESS: 10% FUNDRAISING: 4%

EVENTS: 16% PAPER/VENDOR PROGRAM: 89%

INDIVIDUALS: 22%
PAPER SALES: 13%
IN-KIND: 10%



DONORS

In 2010, individual Donations made up 22% of our operating
budget. In 2011, we need that percentage to grow even
more. Please donate today!
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$10,000+ Steward of the Denver VOICE

Zach's Project

Richard Barnes

Willy and Alchera Ayyad and the
Del Corazon Foundation

Phoenix Capital Inc.

$5,000-$9,999 Steward of the Vendor

Program

The Denver Foundation; Clarence
Werthan Trust

FirstBank of Cherry Creek

$1,000-$4,999 Steward of the Paper
The Anschutz Family Foundation
The Heartfelt Foundation

John G. Duncan Charitable Trust
Sharon and Randall Fons
Dominick Paoloni

Kenneth Kendal King Foundation
Brettand Louisa Schaffer

Ben and Shala Siew

Ridley, McGreevy &Weisz
Peoples Fair

Michael Fehn and Jan Monnier
Gerald Curtis

Rick Inman

Morrison and Foerster Foundation
Wendy and Andrew Ware
Elizabeth Mitchell

Kirk Foundation

John and Mary Jo Erickson

Kathy and Ron Schumacher
Denver Water

Daniel Mogab

Paulette Grant Tate

Kevin McGreevy

Chris and Kathy Dunn

Michael Mills

Charles Sink

James and Mary Donovan
Regina and Marc Musyl

$500-$999 Benefactor
Catherine Wiley

James and Cathy Krend!

Ted and Julie Rosen

Patrick and Jan Rutty

Cherry Creek Arts Fest

Silvio Covi

Robert Doebele and Joyce Aycock
Ricardo and TJ Sison

Michael Dino

Lawrence Covell

Margaret Napper

John Parkinson

Amanda Keller

Richard Berk and Susan Sorenson
Lorey Hobbs

James Hackstaff

Tyrone and Elizabeth Braxton
Eric Uffolman

Bradley Weiner

Frank Hack

Jim Ashe

$100-$499 Patron

Richard Hodge

Marilyn Starrett

Josh St. Romain

Jeremy Anderson

Mike Trollinger

Scott Van Daele

Kelly Garnsey Hubbell & Lass LLC.
Bonnie and Patrick McCune

Diane Donovan

John and Gillian Keller
Mile High United Way
Doug Papish

Carol Patterson

Katie Rehrig

Austine Luce

Patrick Dunn

Kim Jacques

Tim and Cindy Horacek
Alan S, Bundy

Sharon Ervin

Susan Bailey

Kevin Carole Jeffery

Dr. Ray and Wilma Hailey
David and Myrna Schnur
Mark McRAE

David Young

Walt Boyle

Lannie’s Clocktower Entertainment
John Bryant Gillett
Diane Frei

Richard and Judy Barnes
Michael and Deborah Dungan
Bradely Zigler and Lauren Ramsay
Ed and Meridee Cecil
Eric DeCaria

Mary Margaret Coates
Robert Reid

Mary Eckels

Michelle Sturm

Ann B. White

Gary E. Erb

Jane Buxbaum

Michael Pagliassotti
Manuel Apricio

Lynne Alice Farquhar
Andy Bardwell

Dave King

Amy Mc Mullen

Bridget Klauber

Thomas Beckett

Joycee Kennedy

Jamie Newman

Martha Vincent

Alan and Pamela Kosanksy
David Bergkamp

Mark Cutright

Brock McCarty

James T. Skay

Jaenice Bush

Gloria Van Sloun

Diane Edes

Josh and Erin Freedman
Gary and Lisa Suydam
Roger Menell

Ryan Lorenz

Tim and Jody Barnes
Dax Gillium and Lu Hays
Jack Donovan

James Camire

Samuel Merkert
Anonymous

James Patterson

Bonnie McCune
Kimberly Decker
Marlowe’s Restaurant
Reagan Family Giving
Roxanne Jensen and Dean Neuwirth
Edward and Linda Hinchliffee
Steven Bair

Chelsea Williamson
Keith Kulesa

Jonathan Fry

Mark Davis

John Ott

Joseph and Amy Covell
Darlene Bagley

Moda

Michael McCloskey
Wurtzbacher Family Fund
Donald Wamner
James Meseck

Donna Lynne

Cathy and James Campbell
Jaye Weiland

Kerry Karle

Stephen Masciocchi
Donald Dulchinos
John and Terry Keller
Matt Nagy

Penifield Tate

Sandra Ro

Mjid Yazdi

Breana Maurais
Sharon Ervin

Donna Sinn

W. Zeeb

Julie Lay

Richard and Jeanine Padilla
Cheryl Cohen-Vader
Gail Tate

Bryan Cook

Patrick Dunn

Charles Wellsco
Jessica and Michael George
Stephen Huh

Nicole Braken

K. Morse

Brian Larsen

Mark Sink

Katie Wessel

Natalia Ballinger
Michael Fabry

Chris Wireman

Sara Murray

Clare Summers

Mark Cutright

Brock McCarthy
Jeanice Bush

$1-$99 Denver VOICE Enthusiast
Michael and Becky Crowe
Irene Kuoni

Martha Rosner

Ann Van Buskirk

Angela and Daniel Pennell
W.D. Cheroutes

Martha Spielman

Frederic Jean Pichon

Ethan Lovell and Leah Bassoff
Tom DeMers

Karen Edwards

Mary Neff

Michael Brewer and Ben Kemena
Julie Perlman

Cheryl DeBey

Mark and Tani Suyeishi
Georgette Ford

Julie and Paul Berardini
Rebecca Plunkett

Diana Hunter

Kimberly Gunning

Lyndora Market

Church of the Beloved
Caring Connection

Pamela Schaefer

Laura D’Angelo

Daniel Mogab

Niclas Comstedt

Robert Nesmith

Darlene Bagley

Kathleen Porch

Bradley Carrington

Joshua Mitchell

Hanna Horsch

Julie Collett

Florine Watson

Maria Philips

Jennifer Reed

Anni Wildung and Andrew Brislin

Florence Ernst

Wray Garrett

Martha Elliott

Andrew Sirotnak

David and Elizabeth Lippoff

Pauline Donder

Ambrey Nichols

Beth Partin

Kirsten Schatz

Richard Rhodes

Sylvia Rynerson

Carol Hennessy

Shawna Scarpitti

Floy Jeffares

Kate O’Kane

Mary Jane Koerner

Caleb and Stephanie Philpot-Jones-
Hardner

Cheryl Turcotte

Donald Nuebel

Georg and Penny Laemmerhirt

Tim Boyle

Francis Newman

Jack Ryan Schuler

Ed and Gail Evertson

Red Camper

Larane Kelman

Abel Fransico

Vivan Chao

John Bain

Kyle Kunkle

Chris Behrens

Cara McCarthy

Julie Nutter

Russ Beaudry

Bobbi Ladwig

Joseph and Margaret Paoloni

Melissa Tagen

Rebecca Blough

Ward Briggs

Karen Boisnard

Barry Kunselman

Philip and Ann Botnick

Andrew Trexler

Martha Elster

Louis and Lori Sigman

Cindy Brody

Nancy Fawcett

Linda and Randolph Patton

Kari Mugavero

Jamie Ladd

Ann Kimberley Robberts

David Pollock

Brett Reed

Denver Nuggets

Laura Wing

Nancy Menz

Christine Rossi

Sarah Skeen

Cassandra Radcliffe

Jane Brown

Robin Puro

Karen Jefferson

Erin Gilbride

Krischa Jonew

Katrina Keil

Deanne Gertner

Angela Bevacqua

Susan Medley

Brandon McComber

Joseph and Joyce Solomon

Thomas and Renata Hewett

Brett Davis

Mike Schneider

Melvin Grant

Travis Dungan

Zane Moseley

Lia Graklanoff

Thomas and Katherine Napp

Bridget and Michael Rosenberg

Chad Williams and Lisa Levinson-
Williams

Christopher Bates and Jennifer
Barker

Scott Burnham and Annette Quill

Erick Olsen and Lauren Schmidt

Mark and Nasky and Cynthia
Breen-Nasky

Donald Laird Blue and Stephanie

Erin Dunn

Thamas and Kerin Rigli

David and Sally McLaren

Eric Bonds

Laurie Halvorson

Jennifer Eidemiller

Barbra Hanst

Jacqueline A. Tall

Dona Chilcoat

Joseph Mauro

Anonymous

Susan and Stewart Schoenthal

Rose Community Foundation

W.D. Cheroutes

Josepha Eyre

Sandra and William Davis

Thomas and Patricia Burchfield

Kelley Irmen

Kathryn Lee

Elizabeth Feldman

Sylvia Rynerson

Marci Hladik

Anna Nickerson

Constance Lott

Dan Martinez

Eric Dinkel

Addie Crawley

John Bain

Anne Bensard

Daniel Rppaport

Gregory Seabloom

William Penney

Nathan Donovan

David Tenner

Tricia Planttner

Martha Elster

Joyce and Joseph Solomon
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